Strategic Focus Area Two: Meet the needs of our clients by offering a ‘toolbox’ of new and existing services and housing offerings based on best practices. 
Supported by:  Client Services Committee
Objectives:
1. Collaborate with mainstream resources to build a seamless transition to housing opportunities.
2. Develop a consumer/provider resource bank to guide consumers through the process of identifying needed helps and resources. 
3. Develop a plan for and implement a mobile outreach component to take services and assessments to those in need.  
4. Increase community-wide prevention efforts.
5. Explore FUSE (Frequent Users Systems Engagement) model approach to deal with high-end system users.
6. Conduct ongoing analysis of housing stock and capacity, and identify innovative models to better serve clients.
7. Use of consumer feedback for program adaptation decision making

